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Not only do Starbucks focus on their coffee and rich tradition, Starbucks marketing strategy always build on
bringing connection with their huge customers base. The brand name and image of Starbucks is a good basis
for promotion company. Its main characteristics can be categorised into a 4Ps framework. China will become
the second largest market. To be able to have a total of 40, 00 stores in the world, Starbucks acknowledges that
this will entail them having to water down and do commoditization of their brand. Essay Topic: Marketing ,
Strategy Sorry, but copying text is forbidden on this website! The idea behind the marketing mix 4 P's is to not
include the customer into the Starbucks Case - Identifying Service Management Excellence words - 11 pages
companies trying to compete with Starbucks but they might not succeed. Starbucks is employing varied
marketing strategies such as customer relationship management, creating a good customer experience
integrated marketing communication, and social media marketing HASKOVA,  The Starbucks employees
have accessibility to further their education and gain a higher career status if they desire. The brand takes care
of all the customers and all the stakeholders such as the migrant farm worker in Costa Rica picking the coffee.
Starbucks achieve a good integrate marketing programs and Starbucks take advantage of the marketing mix
that will reach consumer's needs and. Schultz includes: 1 Two to three alternative target customer segments; 2
the types of secondary research used; 3 the problem statement; 4 research questions used to guide the study; 5
major competitors for this market; and 6 the cultural, economic, and political factors that need to be
considered in China He got people to pay more for a premium coffee then to just go to a local coffee shop and
pay a lot less for a cheaper coffee. He did this by creating an experience around purchasing your coffee. The
apps allow the clients to enjoy some useful features of Starbucks and commerce features of Starbucks. They
decided to change their traditional customer experience in the s. If the client is satisfied with the work of the
coffee shop, he will always come back with friends. I have discovered and wish to convey to you some
remarkable ways that Starbucks uses specific marketing strategies based upon the countries where Starbucks
are located. Beginning in neighborhoods or in rural areas, and expanding to high traffic areas such as New
York City; a Starbucks Coffee Shop may be found in or very near any city in the United States. The success of
the Social Media Strategy by Starbucks has enabled it map its strategies in attempts to meet their objectives,
their branding strategies as well as integration across the media channels and constant follow-up system to
keep track of their social media behaviors and success. In the United States alone, Starbucks have 7,
company-operated stores and 4, licensed stores as of  Despite facing difficulties in maintaining their brand
image as a result of the slowdown of the economy, Starbucks aims at conquering more in the international
market. Then Starbucks took the market of Taiwan, Thailand, Malaysia. Jerry Baldwin founded Starbucks.
Gamification in the context of Starbucks in marketing is that it adds that element of fun as a strategy to capture
the consideration of the customers and as thus makes them want to be engaged with the Starbucks brand.
Starbucks Marketing Strategy Recognition of brand is a vital factor for the growth of businesses whenever the
clients are paying for exceptional amounts for the robust brands. You may wonder why I have exactly chosen
this company. Marketing gives a company the opportunity to connect with its clients and targets at having an
impact on the consumption habits of the customers. Marketing MixThe marketing mix can be broken down
into four categories: product, place, price and promotion. The marketing mix is the set of tactical marketing
tools that the firm blends to produce the response it wants in the target market. Starbucks aims at
implementing HR practices that will satisfy the employees so that they are able to as well act as brand
promoters and also manage effective customer relations. Starbucks then came up with a database where the
birth dates of the customers were kept and used to later give extra benefits on the birthdays of the customers.


